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Analysis of the influence of shampoo brand's marketing mix strategies on brand association
Wu, Fei.Jinan University (People's Republic of China), ProQuest Dissertations Publishing, 2009. 10419634

..marketing mix elements on the establishment of brand association and propose...
...brand association. It provides the marketing mix elements of shampoo brand and...
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BEEYEN  #ifi{smoreEEE (Digital Dissertation Consortium) A




brand marketing
D EREEET

111,251 {fE[&E

HETE

FEEI7E
(ex

HiRRH

1900 - 2020 ()

x|

F3IMEE ()

KERE

FE AR,

(=110 omm=erEs

Z.—-—. St j] VAN = marketing mix strategies on brand association
*U % I\‘1E /J \$B @ I Ht’ ProQuest Dissertations Publishing, 2009. 10419634

BE IZ\‘TE /@i /%I:‘j 1'/% 1’:': association and propose. ..

ents of shampoo brand and...

EArER  @iuibiRorshiglii B (Digital Dissertation Consortium)

The own-brand cars brand marketing strategy research

Cheng, Xiao Wen.Nankai University (People’s Republic of China), ProQuest Dissertations Publishing, 2010. 10373281.

... marketing of the domestic market. In this complex context, China's own brand of...
...China's own brand of car brand marketing strategy analysis, summed up in favor...
..o the basic own-brand car marketing ideas, so as to achieve initiate innovative...

AR Suibiaor i3 (Digital Dissertation Consortium)

Researching on the brand marketing of alibaba group

Liu, Hai Bo.Sichuan University (People’s Republic of China), ProQuest Dissertations Publishing, 2009. 10469977.

... Researching on the Brand Marketing of Alibaba Group MBA Major Graduate...
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Companies used to fully control the relationship between brands and their customers. Nowadays, the control of the relationship has
shifted to customers who have the power to influence each other using User Generated Content (UGC) and Electronic Word of Mouth
(eWOM). Therefore, incorporating customer relationship management via social media into existing brand marketing framewaork is of e R

strategic importance. By integrating social media marketing, Customer Relationship Management (CRM) and Social CRM, the first

objective of this study is to propose a strategic brand marketing model. The integration of these marketing fields could help L Ef R
companies to systematically implement brand marketing campaign from various channels.
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Chen, Yizhuo.North Carolina State University, ProQuest Dissertations Publishing, 2015. 10586646.
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objective of this study is to propose a strategic brand marketing model. The integration of these marketing fields could help
companies to systematically implement brand marketing campaign from various channels.
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shifted to customers who have the power to influence each other using User Generated Content (UGC) and Electronic Word of Mouth
(eWOM). Therefore, incorporating customer relationship management via social media into existing brand marketing framework is of
strategic importance. By integrating social media marketing, Customer Relationship Management (CRM) and Social CRM, the first
objective of this study is to propose a strategic brand marketing model. The integration of these marketing fields could help
companies to systematically implement brand marketing campaign from various channels.

Meanwhile, the relationship management based on social influence would also help companies to efficiently leverage the voice of
consumers and promptly respond to the voice from consumers. Thus, beyond the conceptual scope, the second objective for this
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Companies used to fully control the relationship between brands and their customers. Nowadays, the control of the relationship has
shifted to customers who have the power to influence each other using User Generated Content (UGC) and Electronic Word of Mouth
(eWOM). Therefore, incorporating customer relationship management via social media into existing brand marketing framework is of
strategic importance. By integrating social media marketing, Customer Relationship Management (CRM) and Social CRM, the first
objective of this study is to propose a strategic brand marketing model. The integration of these marketing fields could help
companies to systematically implement brand marketing campaign from various channels.
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SRl . The purpose of this qualitative design study was to better understand the experiences of high school general
education English teachers who have students with Asperger Syndrome in their classes. More specifically. this
researcher wanted to better understand the teacher’s perception of the IEP-denoted accommodations the general
education teachers are responsible for implementing. Data collection consisted of semi-structured interviews,
classroom observations, journal entries and collection of artifacts. Findings of this study include: the IEP document and
IEP process from the lens of the general education teacher do not provide adequate information when considering the
unique needs of students with Asperger Syndrome; general education English teachers are committed not only to
forming relationships with students with Asperger Syndrome, but often take it a step further, taking on the role of
advocating for the student as well as encouraging the student to advocate for himself or herself: and general education
English teachers are committed to doing what works for the student, regardless of what information can be found in the

IEP document.
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A1 Beteta, Lisa Marie

Tl A phenomenclegical study of the lived experiences of adelescent females with Asperger Syndrome
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BB Minimal research focuses on females with Asperger Syndreme (AS). Without understanding the experiences of this population, the knowledge and
understanding necessary for the development of appropriate diagnosis and supports is unavailable. The purpose of this phencmenoleogical study
was to gain insights into the challenges faced by females with AS by describing the central phenomena of their lived experiences from a
critical feminist theoretical framework. Four participants were included in the study that explored their lived experiences pertaining to
academic, home, personal, and social experiences including their recollections pertaining te these social contexts during elementary, middle,
and high schoel. Data was collected through semi-structured, in-depth interviews, cbservaticns, and artifacts. Data were examined for
significant statements that aligned to the research focus, and these were then coded intoc four significant thematic units to inform textual
description and synthesis of shared experience. Four significant units emerged including wvictimization, anxiety, social issues, and age-
appropriate interests. The essential conclusion was that female adolescents with AS share common interests, though qualitatively different,
with neurotypical peers while continuing to battle internal and external circumstances. Analysis of nonconforming information pointed to the
utility of other theoretical models in understanding the AS experience of young females. This research contributes to positive social change by
providing a voice to females with AS, lessening their invisibility as a minority within a minority. Contributing such knowledge of the lived
experiences of female adolescents with AS can lead to the development of better diagnestic criteria and appropriate supports.
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social change by providing a voice to females with AS, lessening their invisibility as a minority within a
minority. Contributing such knowledge of the lived experiences of female adolescents with AS can lead
to the development of better diagnostic criteria and appropriate supports.
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